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The Mobile Home Park Investment Study Course 
includes 24 hours’ worth of material that will teach you 
how to BUY, SELL, OPERATE, AND TURNAROUND 

any Mobile Home Park. 
	  

Current REIT Stock 
Prices 

as of 08/31/12 
 

Equity Lifestyle Properties (ELS) 
68.76 up 0.11 
PE Ratio – 361.89 

UMH Properties Inc. (UMH) 
11.25 down 0.02 

PE Ratio – 46.88 

Sun Communities Inc. (SUI) 
45.81 down 0.17 

PE Ratio – 305.40 

	  	  	  PO	  Box	  457,	  Cedaredge,	  CO	  81413	  
	  
	  	  www.mobilehomeparkstore.com	  
	  	  www.mhbay.com	  
	  	  www.mobilehomeuniversity.com	  
	  
	  	  Email:	  	  	  brandon@creuniversity.com	  
	  	  Phone:	  (800)	  950-‐1364	  
	  	  Fax:	  	  	  	  	  	  (970)	  856-‐4883	  
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WHY DOES THE MOBILE HOME PARK INDUSTRY KEEP TRYING TO RENAME ITSELF? 

There has been debate recently on re-naming the mobile home park business again to “land-lease communities”. Having lived 

through coach park, trailer park, mobile home park and manufactured home community, we’re certainly no strangers to a name 

change. But the latest moniker change may open the doors to even greater confusion among customers than the last one. And the 

benefits are few. 

We would be the first to admit that “coach” and “trailer” were bad ideas for a name. Both suggest something vehicular and 

transient. Clearly, no customer would be proud to call his home a “coach” or a “trailer”, nor would any bank be proud of a loan on 

one. So it was definitely a good idea to replace that name with “mobile home”. Unlike the earlier two, this name has meaning. 

“Mobile” refers to the ability to move the home from one place to another – something that no stick-built home can boast of – and 

“home” meant that it was no longer a “trailer”, but something designed for permanent residency. 98% of everyone that we work 

with, from park owners to lenders to tenants, use this name. 

But then came a marketing breakthrough: let’s try and come up with a name that sounds much classier, one that is even more 

appealing to lenders and tenants – one that you can actually use at a cocktail party. So the name “manufactured home community” 

was born. The name is a big improvement over “mobile home” from a PR standpoint, as it has removed the name “mobile” which, I 

think we would all agree, is not very descriptive at $5,000 per move. In addition, it just sounds a whole lot better. We think of the 

name “manufactured home community” as the formal uniform for our parks. Normally, we’re “mobile home park” but when there’s 

a sale to be made or a loan to be refinanced, we put on our fancy “manufactured home community” tuxedo. We proudly have 

“manufactured home community” on our signs and on our letterhead. But when we’re talking to customers – or each other – we’re 

always just “mobile home park”. 

So what about changing the name again to “land-lease community”? Well, we’re not sure what the purpose is, for starters. Most 

tenants look puzzled enough with “manufactured home community”. Almost nobody who lives in a mobile home park has any idea 

what that means. Bear in mind that, when they bought their home, the word “manufactured” was not in use – it’s a relatively new 

concept. And most people think of “community” as referring to their metro area, and “park” to that place they call home. So there’s 

no question that “land-lease community” will be used about as much in the average mobile home park as fine bone china. So it’s a 

waste of time there. 
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So the real question is whether the lenders and buyers will be turned on more by a “land-lease community” than they are a 

“manufactured home community”. The industry folks we’ve talked to seem as confused by “land-lease community” as the tenants 

are. In England, for example, there is a whole real estate segment knows as “leasehold” – normally farms that belong to English 

nobility and come with no actual title to the land, only a lengthy lease (some of which are hundreds of years).  And the term “lease” 

never has good connotations when connected to real estate in the U.S., as it sounds like a ground-lease (which is something we’d 

never buy). The other problem is the removal of the “home” concept to the name, which implies that it’s not industry-specific to 

mobile home parks. Technically, anything could be a “land-lease community” – RV parks, for example. So we might have to 

ultimately add “manufactured home community” to “land-lease community” to make it define our product line, yielding 

“manufactured home land-lease community”. We don’t know about you, but we think that won’t even fit on our sign. 

We think the moral is that we better leave the name alone as “mobile home park” for everyday use and “manufactured home 

community” for special occasions. If the industry needs a game changer – and the manufacturing segment certainly does – we 

don’t think a new name is going to have an impact. 
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